A Matter of Colour

Five times a prize-winner at Atlanta’s National Oriental Rug Show, Rugs
by Robinson is the brainchild of Haynes Robinson. A noted supplier of
antigue rugs to the US interior design business, he is even more widely
known as a carpet producer with a clear understanding of the market,
as well as a remarkable flair for translating design trends into the
carpet idiom. He spoke to HALI in his home town of Atlanta.
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something to love, to study, to engage with deeply.”

We look at several design cartoons for goods he is
making. He tests several shades of red against a soft
yellow destined to serve as the primary field colour in a
piece from his Lotus Collection, woven in Pakistan, and
explains: “Colour choices are partly art, partly science,
and partly a reflection of the market. The challenge for a
producer is to engage in the artistic and scientific sides

of colour selections, but not to lose sight of what the
market will accept. There's a balance to maintain”.

Rugs by Robinson is a small, family-owned company
which has come a long way since its inception in 1985
when Haynes and his mother began importing custom
designed Portuguese needlepoints. Now at the helm of
a flourishing international business, Robinson believes
in giving his employees plenty of space to do their job,
encouraging ideas and criricism as he works “to target
our energy and build consensus within the team.”

His own particular expertise lies on the creative side
of the business, which now produces a variety of styles,
each targeted art specific markets. Robinson aims to engage
with as broad an audience as possible. “When we started
with the Revival Collection, we were easily defined.
‘Rugs by Robinson makes the best vegetal dyed, tea-
washed rugs from Jaipur.’ It's a tidy little package. Now we
make rugs in four countries, each with a distinctive look.”

Currently production is ongoing in Turkey, Pakistan,
India, and, since the embargo was lifted. Iran. It is in
Iran, he says. that the weavers exercise the greatest
degree of artistic freedom, playing with colours and
abrash as they interpret the gabbeh-type designs. As with
traditional gabbehs, no two pieces are alike. Robinson is
convinced that in this production tight control of the
use of colour would only
work against the desirable
combinarion of simplicity
and subrtlery that gives
these pieces their energy.

By contrast, weavers in
India and Pakistan exercise
less choice, producing
goods in ‘market-friendly’
colours. "My business is
located in Atlanta’s major




